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Abstract 

Smart destinations are innovative areas, both urban and rural, that harness digital 
technologies to enhance the tourism experience. These destinations utilize 
information and communication technologies (ICT) to streamline services, bolster 
safety, and offer personalized encounters for tourists. Key features of smart 
destinations include robust connectivity through high-speed internet, the use of 
mobile applications for providing real-time information, and the implementation of 
eco-friendly initiatives that support sustainable tourism practices. Cities such as 
Barcelona, Amsterdam, and Vienna exemplify smart destinations by employing 
technology to manage tourist flows effectively, reduce congestion, and improve 
overall visitor engagement. Through these advancements, smart destinations aim to 
create more efficient, sustainable, and enjoyable experiences for all visitors. The 
research posits that 'smart tourism' is essential for the future sustainability and 
competitiveness of destinations. By analyzing the feedback from 389 tourists who 
visited this cities in April and May 2024, the study highlights the significance of 
sustainable transformations towards smart tourism. The findings suggest that smart 
tourism is not just a future concept but is actively being realized in the present. 
Learning from cities like Barcelona, Amsterdam, and Vienna, Serbia can position 
itself as a leader in innovation within the region, ultimately enhancing the quality of 
life for residents and providing a seamless experience for tourists. 
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Introduction 

Smart destinations are urban or rural areas that utilize digital technologies to create 
more efficient, sustainable, and enjoyable experiences for tourists (Ye et al., 2025). 
At their core, smart destinations integrate information and communication 
technologies (ICT) to streamline services, enhance safety, and provide personalized 
experiences (Koo et al., 2025). Characteristics of smart destinations include 
connectivity through high-speed internet, the use of mobile applications for real-time 
information, and eco-friendly initiatives that promote sustainable tourism practices 
(Tena et al., 2024; Cimbaljević et al., 2023). Smart destinations represent a 
transformative approach to tourism, where digital technologies are leveraged to 
enhance the overall experience for visitors while simultaneously promoting 
sustainability and efficiency (Wang, 2024). These areas, whether urban or rural, 
utilize a range of information and communication technologies (ICT) to provide 
seamless services, ensure safety, and offer personalized experiences to tourists (Long 
& Chen, 2024). 

One of the key characteristics of smart destinations is connectivity (Qian, 2024). 
High-speed internet forms the backbone of smart destinations, enabling tourists to 
access information and services on-the-go (Benaddi et al., 2024a). This connectivity 
is often supported by the widespread availability of Wi-Fi in public spaces, which 
allows visitors to stay connected and informed throughout their journey (Benaddi et 
al., 2024b). In addition to connectivity, smart destinations commonly employ mobile 
applications to deliver real-time information. These apps can provide tourists with a 
wealth of knowledge at their fingertips, such as directions, event schedules, and local 
recommendations (Sustacha et al., 2023).  

Moreover, technology plays a crucial role in managing tourist flows and reducing 
congestion in smart destinations (Tavitiyaman et al., 2021; Nieves-Pavón et al., 
2024). Visitor engagement is greatly improved in smart destinations through 
interactive technologies (Collado-Agudo et al., 2023). Augmented reality (AR) and 
virtual reality (VR) experiences allow tourists to immerse themselves in the local 
culture and history in innovative ways (Shin et al., 2023). According to Lee & Jan 
(2023), museums and historical sites might offer AR tours that bring exhibits to life, 
providing a richer and more engaging learning experience (Gong & Schroeder, 
2022). 

In the realm of smart tourism, the integration of big data and AI-driven 
recommendations collaborates to deliver travel experiences that are highly tailored 
to individual preferences (Kim & Kim, 2023). Information is gathered from diverse 
sources, notably social media interactions, where posts, check-ins, hashtags, and 
reviews disclose prevailing trends and favored destinations (Huda et al., 2023). 
Within smart cities, sensors monitor real-time data such as foot traffic, air quality, 
noise levels, and crowd density, offering crucial insights into the movement of 
tourists within urban environments. According to Ngeoywijit et al., (2022) 
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transactional data derived from hotel reservations, transportation services, and event 
ticket purchases aids in forecasting visitor behaviors, while the utilization of mobile 
applications provides insights into preferences through search history, saved 
locations, and in-app activities (Gelter et al., 2022; Okonta & Vukovic, 2024). 

Upon the collection of this data, artificial intelligence is employed to examine 
patterns and deliver tailored recommendations (Oliveira et al., 2022; Liu & Wu, 
2023). These recommendation engines propose activities, attractions, restaurants, 
and events that align with individual preferences and past behaviors (Lu et al., 2021). 
Utilizing historical data, predictive analytics project future trends, including optimal 
times for visiting popular locations based on crowd densities or weather conditions 
(Mandić & Kennell, 2021). Additionally, natural language processing facilitates 
chatbots and virtual assistants, providing real-time multilingual assistance and aiding 
tourists in navigating unfamiliar environments effortlessly (Kontogianni et al., 
2022). In application, this technology revolutionizes the interactions between cities 
and their visitors (Mantero, 2023). 

Cities like Barcelona, Amsterdam and Wienna serve as prime examples of smart 
destinations, where technology is employed to manage tourist flows, reduce 
congestion, and improve visitor engagement. According to Grimaldi & Fernandez 
(2017), in Barcelona, visitors can use apps to navigate through the city's rich cultural 
heritage sites, find dining options, and even locate the nearest public transportation 
options. Barcelona’s intelligent city infrastructure utilizes real-time data to direct 
tourists toward areas with lower congestion, employing dynamic digital signage and 
mobile alerts that adjust according to prevailing circumstances (Shmelev & 
Shmeleva, 2025). Eco-friendly initiatives are another hallmark of smart destinations. 
These initiatives are designed to promote sustainable tourism practices that minimize 
environmental impact. According to Noori et al., (2025), Amsterdam has been at the 
forefront of sustainable tourism by encouraging the use of bicycles and public 
transportation, thereby reducing the carbon footprint associated with tourist 
activities. The city also implements smart waste management systems that enhance 
recycling efforts and reduce waste production. Amsterdam’s city card application 
not only offers discounts but also suggests lesser-known attractions, promoting a 
more balanced flow of tourist activity throughout the city (Yigitcanlar et al., 2019; 
Putra & van der Knaap, 2019). In Vienna, according to Roblek (2019), data analytics 
and smart signage systems are used to direct tourists away from crowded areas, 
distributing visitor traffic more evenly across the city. This not only enhances the 
visitor experience by reducing wait times and overcrowding but also helps preserve 
the integrity of cultural and historical sites (Fernandez-Anez et al., 2018). The 
tourism application in Vienna delivers customized walking tours tailored to 
individual preferences such as history, architecture, or culinary experiences.  

These examples illustrate the pivotal role of technology in not only enriching tourist 
experiences but also in fostering sustainable tourism practices. The research started 
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from the initial hypothesis that "smart tourism" is the future of tourism towards 
which destinations must turn if they want to remain sustainable and competitive. 
These examples of good practice were intended to point out the importance of 
sustainable transformations in the direction of "smart tourism". The paper used the 
opinions of 389 tourists who visited Barcelona, Amsterdam and Vienna in April and 
May 2024 and based on their experience gave their opinion on the development of 
destination tourism. It was concluded that smart tourism is the future that happens in 
the present time. 

Methodology 

Research was conducted among 389 travelers of several travel agencies from Novi 
Sad that took tourists to Barcelona, Vienna and Amsterdam in April and May 2024. 
In question are travelers who have traveled to one or even all three cities and thus 
were adequate to give an assessment of the state of smart tourism in these cities. 
They were asked a group of questions related to Smart Public Transport in the City, 
Digital City Services & Smart Tourism and Eco-Friendly & Sustainable Tourism 
Innovations. Tourists answered the questions on a five-point Likert scale (Strongly 
Disagree - Disagree - Neutral - Agree - Strongly Agree). The questions were sent via 
a link, and they answered via their mobile phones or computers. 

Smart Public Transport in City 

1. The availability of real-time public transport updates (e.g., mobile apps, 
digital screens) made it easier to navigate city. 

2. I found the contactless ticketing system (e.g., mobile tickets, smart cards) 
convenient and efficient. 

3. The public transport system in city was well-integrated and easy to use. 

4. I felt safe using smart public transport services (e.g., surveillance, emergency 
features, well-lit stations). 

5. The availability of multilingual digital transport information improved my 
travel experience in city. 

6. The public transport system provided a seamless connection between tourist 
attractions. 

Digital City Services & Smart Tourism 

7. The official city tourism app or website provided accurate and useful 
information. 

8. I found the availability of digital guides, interactive maps, and AI chatbots 
helpful for exploring the city. 

9. The city’s free Wi-Fi availability helped me access smart tourism services 
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easily. 

10. Digital signage and interactive kiosks provided relevant and up-to-date 
tourism information. 

11. I felt that city’s digital services reduced my need for printed travel materials. 

12. The ability to book city experiences (e.g., museums, concerts, guided tours) 
online improved my visit. 

Eco-Friendly & Sustainable Tourism Innovations 

13. City’s smart tourism initiatives promoted environmentally friendly travel 
options. 

14. I noticed and appreciated the city's efforts in reducing carbon emissions 
through smart transport and green initiatives. 

15. The availability of e-scooters, bike-sharing, and pedestrian-friendly streets 
made it easy to explore city sustainably. 

16. Smart waste management and recycling stations in public areas made me 
more environmentally conscious during my visit. 

17. I would recommend Barcelona, Amsterdam and Vienna to others as a model 
for sustainable and smart tourism. 

18. My experience with city’s eco-friendly tourism initiatives would influence 
me to choose similarly sustainable destinations in the future. 

To compare the responses provided by the respondents based on gender, a Pearson 
Chi-Square test was applied. Discrepancies in responses that are of statistical 
significance are considered at a p-value of less than 0.05. With greater values, it can 
be stated that there lies no statistical significance. 

Results and Discussion 

Number of 183 male respondents and 206 female respondents participated in the 
research. The answers regarding smart public transport are given in table 1. 
Intelligent public transportation systems serve as essential facilitators of urban 
mobility and significantly contribute to the advancement of smart tourism through 
enhanced accessibility, sustainability, and visitor experience. Based on the table 1, it 
can be concluded the following: Real-time updates: (If the average ratings for real-
time updates are high, it suggests that passengers frequently receive accurate and 
timely information about arrivals, departures, delays, and route changes. This 
improves the overall travel experience by helping users plan their journeys more 
efficiently.); Contactless ticketing: (High ratings in this category indicate that the 
contactless ticketing system is both convenient and user-friendly. This reduces the 
need for physical tickets or cash, speeding up boarding times and making the system 
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more accessible for both locals and tourists.); Integration and ease of use: (When 
scores are high here, it reflects that different transport modes (like buses, trams, 
metro, and bike-sharing) are seamlessly connected. This makes navigating the city 
easier for users, especially tourists unfamiliar with the transport network.); Safety: 
(High safety ratings suggest that users feel secure while using the transport services, 
which is critical for both local commuters and tourists. It can refer to physical safety, 
cleanliness, and the presence of surveillance or security personnel.); Multilingual 
information: (If this category scores highly, it indicates that information (such as 
signage, announcements, and digital app interfaces) is available in multiple 
languages, making it easier for international visitors to use the system without 
language barriers.); Connectivity to tourist attractions: (High scores here imply 
that the public transport system offers direct or convenient routes to major tourist 
attractions, enhancing the overall tourism experience by making popular sites more 
accessible without needing private transport). 

Table 1. Smart Public Transport in Barcelona, Amsterdam and Vienna  

 Gender Total 
Male Female 

The availability of real-time 
public transport updates (e.g., 
mobile apps, digital screens) 
made it easier to navigate 
city. 

Agree 84 102 186 
Strongly agree 99 104 203 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .507 1 .476 
 Gender Total 

Male Female 
I found the contactless 
ticketing system (e.g., mobile 
tickets, smart cards) 
convenient and efficient. 

Neutral 3 0 3 
Agree 110 106 216 
Strongly agree 70 100 170 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 7.033 2 .030 
 Gender Total 

Male Female 
The public transport system 
in city was well-integrated 
and easy to use. 

Neutral 1 4 5 
Agree 118 126 244 
Strongly agree 64 76 140 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 1.737 2 .420 
 Gender Total 

Male Female 
I felt safe using smart public 
transport services (e.g., 
surveillance, emergency 
features, well-lit stations). 

Agree 137 159 296 
Strongly agree 46 47 93 

Total 183 206 389 



14 
 

 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .287 1 .592 
 Gender Total 

Male Female 
The availability of 
multilingual digital transport 
information improved my 
travel experience in city. 

Agree 79 95 174 
Strongly agree 104 111 215 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .340 1 .560 
 Gender Total 

Male Female 
The public transport system 
provided a seamless 
connection between tourist 
attractions. 

Neutral 3 0 3 
Agree 92 100 192 
Strongly agree 88 106 194 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 3.656 2 .161 

 
High scores for the items in Table 2 indicate a positive perception of digital city 
services and smart tourism among respondents. Specifically, it suggests that a 
significant number of participants "Strongly Agree" or "Agree" with statements 
regarding the effectiveness and usefulness of digital services provided by cities. The 
table 2 includes responses to various aspects of digital city services and their impact 
on tourism. Official City Tourism App or Website: (respondents generally found 
the official city tourism apps or websites to be accurate and useful. These platforms 
serve as comprehensive guides, offering essential information on attractions, 
accommodations, dining, and local events. The availability of real-time updates and 
easy navigation further enhances their utility); Digital Guides, Interactive Maps, 
and AI Chatbots: (The presence of digital guides, interactive maps, and AI chatbots 
is highly beneficial for tourists. These tools enable visitors to explore the city more 
efficiently by providing instant information, route suggestions, and personalized 
recommendations. AI chatbots, in particular, offer 24/7 assistance, making it easier 
to address queries or resolve issues during travel); Free Wi-Fi Availability: (The 
availability of free Wi-Fi significantly contributes to the accessibility of smart 
tourism services. It allows tourists to stay connected, access online resources, and 
utilize various digital tools without incurring additional costs. This connectivity is 
crucial for seamless navigation and staying informed about local happenings); 
Digital Signage and Interactive Kiosks: (Digital signage and interactive kiosks 
offer up-to-date tourism information and are strategically placed at key locations 
throughout the city. These installations provide insights into local attractions, event 
schedules, and transportation options, enhancing the overall visitor experience); 
Reduction in Need for Printed Materials: (The widespread availability of digital 
services reduces the need for printed travel materials. Tourists can access all 
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necessary information digitally, which is not only convenient but also 
environmentally friendly. This shift towards digital resources aligns with sustainable 
tourism practices); Online Booking for City Experiences: (The ability to book city 
experiences online, such as museum visits, concerts, and guided tours, significantly 
enhances the tourism experience. Online booking platforms offer convenience and 
flexibility, allowing tourists to plan their itineraries in advance and avoid long 
queues). 

Table 2. Digital City Services & Smart Tourism in Barcelona, Amsterdam and Vienna  

 Gender Total 
Male Female 

The official city tourism app 
or website provided accurate 
and useful information. 

Neutral 1 4 5 
Agree 113 109 222 
Strongly agree 69 93 162 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 4.082 2 .130 
 Gender Total 

Male Female 
I found the availability of 
digital guides, interactive 
maps, and AI chatbots helpful 
for exploring the city. 

Agree 126 150 276 
Strongly agree 57 56 113 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .738 1 .390 
 Gender Total 

Male Female 
The city’s free Wi-Fi 
availability helped me access 
smart tourism services easily. 

Agree 74 93 167 
Strongly agree 109 113 222 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .877 1 .349 
 Gender Total 

Male Female 
Digital signage and interactive 
kiosks provided relevant and 
up-to-date tourism 
information. 

Neutral 3 0 3 
Agree 102 89 191 
Strongly agree 78 117 195 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 10..361 2 .006 
 Gender Total 

Male Female 
I felt that city’s digital 
services reduced my need for 
printed travel materials. 

Neutral 1 4 5 
Agree 112 118 230 
Strongly agree 70 84 154 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 1.876 2 .391 
 Gender Total 
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Male Female 
The ability to book city 
experiences (e.g., museums, 
concerts, guided tours) online 
improved my visit. 

Agree 121 151 272 
Strongly agree 62 55 117 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 2.376 1 .123 

 
High scores in the context of the items in the table 3 indicate a strong level of 
agreement or satisfaction among respondents regarding Eco-Friendly & Sustainable 
Tourism Innovations. Here's a breakdown of what high scores mean for each item. 
Environmentally Friendly Travel Options: (Cities like Barcelona, Amsterdam, 
and Vienna have made significant strides in promoting smart tourism initiatives that 
encourage environmentally friendly travel. These initiatives include the development 
of efficient public transportation networks and incentives for using low-emission 
vehicles); Reduction of Carbon Emissions: (Efforts to reduce carbon emissions are 
evident through smart transport solutions and green initiatives. For instance, the 
integration of electric buses and the promotion of renewable energy sources for 
public transport systems contribute to a decrease in the overall carbon footprint); E-
Scooters, Bike-Sharing, and Pedestrian-Friendly Streets: (The availability of e-
scooters, bike-sharing programs, and pedestrian-friendly streets facilitates 
sustainable exploration of the city. These options not only reduce reliance on cars 
but also promote healthier lifestyles and reduce traffic congestion); Smart Waste 
Management and Recycling Stations: (Public areas in these cities are equipped 
with smart waste management systems and recycling stations. These installations 
encourage tourists to dispose of waste responsibly and increase awareness about 
environmental conservation); Recommendation as Models for Sustainable 
Tourism: (Due to these successful initiatives, Barcelona, Amsterdam, and Vienna 
serve as exemplary models for sustainable and smart tourism. Their commitment to 
green practices and technological integration sets a benchmark for other cities); 
Influence on Future Travel Choices: (The positive experiences with eco-friendly 
tourism initiatives in these cities are likely to influence travelers to choose similarly 
sustainable destinations in the future. The emphasis on sustainability enhances the 
overall travel experience, making it more fulfilling and responsible). These cities' 
dedication to eco-friendly innovations not only improves the quality of life for 
residents but also enriches the experience for visitors, creating a win-win scenario 
for sustainability and tourism. 

Table 3. Eco-Friendly & Sustainable Tourism Innovations in Barcelona, Amsterdam and 
Vienna  

 Gender Total 
Male Female 

City’s smart tourism 
initiatives promoted 

Neutral 2 0 2 
Agree 77 95 172 
Strongly agree 104 111 215 
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environmentally friendly 
travel options. 
Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 2.761 2 .251 
 Gender Total 

Male Female 
I noticed and appreciated the 
city's efforts in reducing 
carbon emissions through 
smart transport and green 
initiatives. 

Neutral 3 0 3 
Agree 105 102 207 
Strongly agree 75 104 179 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 6.404 2 .041 
 Gender Total 

Male Female 
The availability of e-scooters, 
bike-sharing, and pedestrian-
friendly streets made it easy 
to explore city sustainably. 

Neutral 1 4 5 
Agree 103 118 221 
Strongly agree 79 84 163 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 1.617 2 .445 
 Gender Total 

Male Female 
Smart waste management and 
recycling stations in public 
areas made me more 
environmentally conscious 
during my visit. 

Agree 121 149 270 
Strongly agree 62 57 119 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 1.760 1 .185 
 Gender Total 

Male Female 
I would recommend 
Barcelona, Amsterdam and 
Vienna to others as a model 
for sustainable and smart 
tourism. 

Neutral 1 4 5 
Agree 118 102 220 
Strongly agree 64 100 164 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square 9.540 2 .008 
 Gender Total 

Male Female 
My experience with city’s 
eco-friendly tourism 
initiatives would influence me 
to choose similarly 
sustainable destinations in the 
future. 

Agree 132 149 281 
Strongly agree 51 57 108 

Total 183 206 389 
 Value df Asymptotic Significance (2-sided) 
Pearson Chi-Square .002 1 .965 
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Conclusion 

Smart destinations leverage digital technologies to enhance the tourism experience 
while promoting sustainability and efficiency. These areas, whether urban or rural, 
utilize information and communication technologies (ICT) to provide seamless 
services, improve safety, and offer personalized experiences for tourists. Key 
characteristics of smart destinations include high-speed internet connectivity, mobile 
applications for real-time information, and eco-friendly initiatives, as exemplified by 
cities like Barcelona, Amsterdam, and Vienna, which implement smart public 
transport systems, digital city services, and sustainable tourism practices to create a 
more enjoyable and responsible travel experience. Each city demonstrates how 
leveraging Information and Communication Technologies (ICT) can create a 
seamless, efficient, and sustainable travel experience for both residents and visitors. 
The integration of real-time updates, contactless ticketing, and multilingual 
information services enhances the convenience and accessibility of public 
transportation, directly improving user satisfaction and making these cities more 
attractive to international tourists. Additionally, these systems reduce tourists' 
reliance on traditional printed materials, promote eco-friendly travel behaviors, and 
contribute to overall sustainability goals. Barcelona’s focus on IoT-based mobility 
solutions, Amsterdam’s pioneering efforts in Mobility-as-a-Service (MaaS), and 
Vienna’s commitment to real-time data integration each offer unique examples of 
how cities can innovate to meet the evolving needs of modern travelers. These 
advancements not only improve transportation efficiency but also foster a safer, more 
inclusive, and personalized tourism experience. 

Smart destinations represent a forward-thinking approach to tourism, where 
technology is harnessed to create more efficient, sustainable, and enjoyable 
experiences for visitors. By integrating high-speed internet, mobile applications, eco-
friendly initiatives, and interactive technologies, these areas are setting new 
standards for how cities and rural areas can cater to the needs of modern tourists 
while also safeguarding their natural and cultural resources for future generations.  

For Serbia, implementing analogous strategies may yield substantial advantages, 
particularly as the nation seeks to enhance its status as a compelling and competitive 
tourist destination within the Balkans. By adhering to these best practices, urban 
mobility and the overall experience for visitors in cities such as Belgrade, Novi Sad, 
and Niš can be significantly improved. The incorporation of real-time information 
systems, contactless ticketing, and multilingual digital services would enhance the 
accessibility and convenience of Serbian cities for international visitors. Such 
advancements could enable Serbia to draw a wider array of tourists, particularly from 
the EU and other regions. Moreover, the introduction of sustainable transportation 
options, including electric buses, bike-sharing initiatives, and pedestrian-friendly 



19 
 

areas, would position Serbia in accordance with global sustainability movements. 
This alignment is especially crucial as environmentally conscious tourism 
increasingly becomes a priority for travelers around the globe. Investing in high-
speed internet access within public areas, as well as implementing digital ticketing 
and mobile applications for real-time navigation, has the potential to improve tourist 
satisfaction and elevate the quality of life for local residents. The burgeoning 
technology sector in Serbia offers a robust basis for the incorporation of these digital 
advancements into urban infrastructure. By embracing smart city initiatives, Serbia 
can establish itself as a frontrunner in the Western Balkans in terms of innovation 
related to urban mobility and tourism development. Such an approach would not only 
distinguish Serbia in a competitive regional tourism landscape but also facilitate 
collaborations with prominent cities across Europe. 

Serbia can draw valuable lessons from the experiences of Barcelona, Amsterdam, 
and Vienna. By embracing smart public transport systems and integrating 
sustainable, digital solutions, Serbian cities can enhance their global 
competitiveness, improve the quality of urban life, and ensure a more seamless, eco-
friendly experience for future generations of tourists. 

This research is supported by the Ministry of Science, Technological Development 
and Innovation of the Republic of Serbia by the Decision on the scientific research 
funding for teaching staff at the accredited higher education institutions in 2025 (No. 
451-03-137/2025-03/200375 of February 4, 2025). 
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PAMETNI TURIZAM: OBLIKOVANjE BUDUĆNOSTI TURISTIČKE 
DESTINACIJE KROZ ODRŽIVE INOVACIJE 

Drago Cvijanović, Aleksandra Vujko, Goran Maksimović 

Apstrakt 

Pametne destinacije su inovativna područja, urbana i ruralna, koja koriste digitalne 
tehnologije za poboljšanje turističkog iskustva. Ove destinacije koriste informacione 
i komunikacione tehnologije (IKT) kako bi pojednostavile usluge, poboljšale 
bezbednost i ponudile personalizovane susrete za turiste. Ključne karakteristike 
pametnih destinacija uključuju snažnu povezanost putem interneta velike brzine, 
upotrebu mobilnih aplikacija za pružanje informacija u realnom vremenu i 
implementaciju ekoloških inicijativa koje podržavaju prakse održivog turizma. 
Gradovi kao što su Barselona, Amsterdam i Beč predstavljaju primer pametnih 
destinacija koristeći tehnologiju za efikasno upravljanje turističkim tokovima, 
smanjenje zagađenja i poboljšanje ukupnog angažovanja posetilaca. Kroz ove 
napretke, pametne destinacije imaju za cilj da stvore efikasnija, održiva i prijatnija 
iskustva za sve posetioce. Istraživanje je pokazalo da je „pametni turizam“ od 
suštinskog značaja za buduću održivost i konkurentnost destinacija. Analizom 
povratnih informacija od 389 turista koji su posetili ove gradove u aprilu i maju 
2024. godine, studija ističe značaj održivih transformacija ka pametnom turizmu. 
Rezultati sugerišu da pametni turizam nije samo koncept budućnosti već se aktivno 
realizuje i u sadašnjosti. Učeći od gradova poput Barselone, Amsterdama i Beča, 
Srbija može da se pozicionira kao lider u inovacijama u regionu, što na kraju 
poboljšava kvalitet života stanovnika i pruža besprekorno iskustvo za turiste. 

Ključne reči: pametni turizam, budućnost, održivost, Barselona, Amsterdam, Beč, 
Srbija 

JEL: O32, O33, Q55 
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